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ARCHIDEX, an event of Kuala Lumpur Architecture Festival, is Asia’s
Th e Stage that Sh d pes Leading Architecture Business Event.
Architecture.

This magnetic stage is where architects, developers, interior designers
and allied industry professionals, converge, collaborate and celebrate
the future of the built environment.

Every hall, every dialogue and every highlight is designed to spark
progress — where strategies are set, partnerships are forged and market
influence is won.
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This 25t Edition marks

The Bold Future, where
ARCHIDEX defines the business of
architecture, builds influence, and
unites leaders shaping the built
environment of tomorrow.
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Growth begins where the
right people converge.
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Unmatched Reach

Engage with a curated audience of architects, specifiers,
developers, and decision-makers who drive projects across the
region.

Regional & Global Influence
Positioned within the Kuala Lumpur Architecture Festival,
ARCHIDEX connects you to Asia and beyond.

Business & Networking Hub
Forge strategic partnerships, unlock opportunities, and accelerate
business growth.

Prestige & Authority
Elevate your brand alongside the region’s most respected names in
architecture and design.
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2025 Visitors at KLCC

36,800+ 63%

Viereers frarn Close to 20,000 Industry
Specifiers

120+ Countries & Regions

85% Architects

Developers
Interior Designer
Engineers

Professional &
Trade Visitors

Quantity Surveyors

4 ) 730 (+40%) 34%

International Attendees * Industry Traders
¢ Government Officials

8% Public 3% Non-Industry Traders

TOP 10 COUNTRIES e
Industry Students
* China * Philippines
* Australia * Singapore
* India * Thailand 1%
* |ndonesia e United States of America Non-Industry
* Japan * Vietham Students
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Who Came to ARCHIDEX and
What Matters

ARCHIDEX stands as the platform where the industry gets things done. It §
brings decision-makers, project owners, and innovators face to face,
turning sourcing into strategy and conversations into action.
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DELIVERING RESULTS

Industry Specifiers achieved their
sourcing goals.

READY TO ACT

Industry Specifiers came with
projects in-hand.
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ESG and Green Materials Top i -- 5§ — _ﬁn
Sourcing Priority .

Sourcing priorities have shifted. At ARCHIDEX, ESG-certified products,
energy-efficient systems, and sustainable materials are what drive
decisions on the floor.

SUSTAINABILITY STOOD OUT

299%
sehdheh
2 % % % 30UTOF10VISITORS

dhah@h@h round sustainability strongly represented.

A GROWING PRIORITY: WHAT THEY SEEK:

* Energy efficiency systems

65% * Green building materials
* Waste or carbon reduction technologies
* Ethically sourced materials

Came with a clear goal to » Sustainable design solutions

find ESG-compliant products * Water saving systems
and solutions. * Smart building automation for sustainability
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A stage built for aspiring
minds to collaborate.
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Showcase Solutions
Present your products and innovations to a targeted professional
audience.

Expand Networks
Meet potential partners, clients, and collaborators across the
industry.

Generate Leads
Forge meaningful partnerships and uncover new business
opportunities.

Build Influence
Position your brand as a leader shaping the future of architecture.
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2026 In Focus

38,000m?
with 20% increase in
exhibition space.

950 Exhibitors

Approximately
18% increase

Targeting
40,000 Visitors

3 New Thematic Floors

Showcasing innovation, lifestyle and
design excellence.

/R ARCHIDEX'

Activate the future of
architecture with
expanded halls and new
thematic floors.
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Every floor is designed to
connect, create, and drive
architectural
breakthroughs.
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Engage Buyers
Connect with key decision makers through structured buyer
programmes and business networking sessions.

Knowledge Exchange
Participate in forums, talks and panel discussions to share insights,
trends and best practices.

Collaborative Opportunities

Elevate your brand through curated booths and sculptural, design-
driven installations that showcase your products, materials, and
solutions in an immersive, unforgettable experience.
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Co-Located Exhibition:

FENESTEX

ASEAN FENESTRATION & TECHNOLOGY EXHIBITION @ Hall 2

A Vertical Platform
for a Growing Market.

Now in its 2" edition, FENESTEX spotlights ASEAN’s booming
fenestration sector — windows, doors, glass, and facades — a market
driven by energy-efficient, smart, and sustainable solutions.

Thematic installations and dynamic forums bring the industry to life,
creating immersive spaces to showcase innovations, spark ideas, and
connect directly with key decision-makers.
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Jeffrey Chong, Managing Director, Chiefway Optronics (Malaysia) Sdn Bhd

ARCHIDEX is the right platform to showcase our products — interior designers, architects,
contractors, renovation and building consultants for Green Index Buildings and property
developers. That’s why, it’s the only trade show we participate in.

b4

Jerry Wong, Sales Director, Meidoor Systems Malaysia

As first-timers at ARCHIDEX, we made the decision to bite the bullet and participate after many
of our current business partners recommended it. They sold it as a solid platform to network
and for us to introduce our revolutionary products to interior designers and more. Even though
it’s only the second day, the reception has been fantastic, and we’ve made many connections
keen to work with us.

b4

Raymond Loh, Director, Fagade Resources Sdn Bhd

ARCHIDEX is the biggest exhibition in Malaysia, which is why we chose to be here. It’s a great
platform that brings the entire industry under one roof to explore new markets and showcase
the latest products and technology.

Melissa Sin, Executive Director, SKB Shutters Corporation Bhd

Through ARCHIDEX, we’ve been connecting with potential collaborators, end users, suppliers,
and manufacturers. We’ve exhibited here for over 15 years now—and have formed multiple
partnerships that started at ARCHIDEX. Even in our new factory, we use many products from
neighbours we first met here. ,,
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" LIFE The Future Workplace
Packed with Possibilities.

WORLD TEAM
OF
WORKS WoW spotlights the workplace sector — one of the industry’s largest markets. An ASEAN’s first workplace-themed
IM PACT

ARG HIDE X exhibit, WoW puts a fully functional office in action, answering the demand for innovation and igniting real-time

@ Hall 6 conversations on the future of how we live, work and play.

B i
11411
& ‘ :“ d .

Quantity Surveyor, Unispace Singapore PTE LTD, Singapore

WoW is a well-curated exhibition with a strong collaborative spirit, showcasing genuine partnerships and how

products are holistically used rather than seen as separate pieces.
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The New Era of
Hospitality.
@ Hall 9

Hotels are destinations. They define journeys, embody cultures, and
deliver experiences that shape memories. The hospitality industry is in
the midst of reinvention—driven by sustainability, technology, and the
rising expectations of global travelers.

This new zone at ARCHIDEX is a bold platform created to showcase the
future of hospitality design in an immersive journey where innovation
comes alive.

150 Mil arrivals in ASEAN
annually by 2030

USD 23.3 Bil APAC luxury
hotel design market at 12.9%
CAGR

Source:
ASEAN Tourism Strategic Plan,

Cognitive Market Research.

/R ARCHIDEX'
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chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/asean.org/wp-content/uploads/2012/05/ATSP-2016-2025.pdf?
https://www.cognitivemarketresearch.com/regional-analysis/asia-pacific-luxury-hotel-design-market-report?
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DIGITAL ARCHIDEX @
Hall 3

The Digital Frontier
of Architecture.

Exhibit Categories
* Building Information Modelling

Technology is no longer an accessory—it is the backbone of ASEAN governments . 53"5\/')' ons, AR/VR for Design &
architecture. From BIM and Al-driven design to digital twin technology oLHons, ormesien

, : o : mandating BIM adoption Visualisation
and smart project delivery, digitalisation is transforming how spaces are in maior proiects * Smart Building & Asset
imagined, designed, and built. Jjor proj . Management

* Robotics & 3D Printing

* Cloud & Collaboration Platforms
Malaysia is fast-tracking digital construction under the NCP 2030 and * Proptech

MyDIGITAL Blueprint, making BIM, IBS, and digital solutions
cornerstones of future projects.

This zone is your curated hub to showcase solutions that boost
efficiency, drive sustainability, and unlock creativity.
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OUR ACTIVITIES

Focus Forum DATUM Conferences

Star Awards Networking Events ARCHITALENT 52
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VISITOR’S PERSPECTIVES

H.E. Jose Luis Pardo Cuerdo, A mbassador of Spain to M alaysia, Embassy of Spain
| come every year because of the quality of the exhibition and the strong Spanish presence, mainly Roca,

which has a strong footprint in Malaysia. ARCHIDEX is an important platform for our brand. Roca is
synonymous with high quality and a renowned Spanish name in Malaysia. This exhibition is a true international

9

window into all our markets, it's well organised and very well-known in Malaysia.

Ar. Eduardo S. Casares, Creative Solutions and Innovations, P hilippines
I've been coming to ARCHIDEX for the past 16 years, and it is always well organised. Over the years,

Malaysian brands have become more innovative in design and technology. Every year | see something new
and exciting. Since | started coming here, I've brought a few Malaysian products into the Philippines. This time

9

| saw 2-3 potentials.

Shinto M athew, ID, U&S Fifthwall Design LLP, India
The design concepts showcased this year are far more advanced than last year. The quality of workmanship in

Malaysia surpasses what we typically see in India. We're here to explore partnerships and source innovative

9

products not readily available in our market.
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Ar. Qamariah A bdul Shukor, A rchitect, Jabatan Kerja Raya (JKR), M alaysia
"ARCHIDEX is a great resource for product materials, especially with up-to-date and green options. It makes

sourcing easier, and | always attend to keep myself updated on current industry trends. ,,

Er. S. M adhukar Shiva, Director s- Project Consultant, SES Engineering

I came from India via the Maldives to see how your architects are working. Many products here suit Maldives
projects. I'm also here for networking. It's an amazing experience; I've been to many similar exhibitions, but |
appreciate this one most because it combines many products under one umbrella, giving access to more
ranges in one go. Having travelled to Big 5 [Dubai] and BAU [Munich], | feel ARCHIDEX compares well with
BAU. This will be an amazing reference for the global specifier community. ,,

Wu Kuan Herng, Vice President, Genting P roperty Sdn Bhd
We've been attending ARCHIDEX for the past five to six years. We come to observe the trends in building

materials since we deal with them daily, and hers, we get to see everyone at one go. For the past few years,
some materials used in our projects have come from connections formed at ARCHIDEX, making this a very

useful space for networking. , ,

-
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EXHIBITOR’S REFLECTIONS

Julia Ng, Country M anager, M alaysia-Hong Kong-Brunei,

Hettich Southeast A sia Pte Ltd
We know ARCHIDEX is one of the leading platforms for the industry to get the latest information, trends, and

networking—it all happens here. We generate leads from many countries and showcase our products

internationally, all on a single platform. It's incredibly beneficial for us. Plus, the audience is diverse.

9

“ William Wong, Sales Director, truSafe Smart Security Sdn Bhd

This is our fourth year at ARCHIDEX, but our first as the master distributor of Moorgen smart home systems.
Architects and designers are very receptive, making it an ideal platform to showcase our systems and let them

experience them firsthand. ,,

“ A Isyira Radzi, Business Development M anager, Topmix P roducts

We have been attending ARCHIDEX since 2017, and this year we expanded our booth from four to fifteen. We
connect with industry participants from across the region, and ARCHIDEX 2025 has given us access to even

more potential customers. ’,

66

66

Dave, Director, Solid Greentech Solutions
We invest time, money and effort in ARCHIDEX because it stands out from the rest. It's not just about

exhibiting, but also about recognising companies like ours that strive to make a difference in the industry.
Winning the Star Awards make us feel great, and gives us extra confidence to push forward, as it helps more

architects to get to know us. The credibility is significant, especially since they are certified by PAM.

9

Dr Chee Chuang Yee, Technical Director,

Bacteria Free Water Engineering Sdn. Bhd.
ARCHIDEX has provided the perfect platform to showcase our products and our company. Winning the Star

Awards is really exciting. It recognises our commitment to sustainability and environmental sustainability and

helps raise awareness of our rainwater system, so everyone can play a part in saving the environment.

9

Ketan Gandhi, Business Development M anager, A bstard Sdn Bhd
Overall, ARCHIDEX has given us strong brand exposure and valuable leads. Our key selling point is that both

our products and installation methods are eco-friendly. One of our major clients Petronas, discovered us

through ARCHIDEX, proving it to be an excellent platform for boosting visibility and strengthening our brand.

9
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HALL9 - 11

* Interior
o Floor, Wall

W ® 1Pt

w @t

o Furniture

A Hospitality Anthology (aha) International
Pavilion

Timber Architecture

t 4

BALLROOM:
DATUM
conference

LEVEL 3

il HALL6 -8
¥ ¥4 — .
" td pA i *  World of Works (WOW): * Building Materials:
o Office Furniture o Adhesives, Chemical, Coating, Waterproofing,
@ o Office Automation, Technology Sealant
t 4 e Bricks, Stone, Tiles, Marble
e Kitchen, Sanitaryware
HALLS
LEVEL 2 * Home Appliances

t V. il * International Pavilion

® o) HALL2 -4
i FENESTEX: * Hardware, Tools, Equipment
o Windows, Doors, Glass, Facade e International Pavilion
HALL1 o Roofing, Insulation outd
LEVELI . ' ® utdoor:
DUzl AREE I o Landscape, Sports Recreation, Pool
o BIM, IBS -
o Al Solutions, AR/VR for Design & PAM Pavilion
LEGEND: Visualisation Structural Materials:
Cloud & Collaboration Platforms .
. o Aluminium, Cement, Concrete, Metal, Steel,
INFO POINT CAFE @@@ REGISTRATION COUNTER Proptech T e

Robotics & 3D Printing
O SERVICE COUNTER ROOM @@ CoUNTER | o PARAMEDIC Smart Building & Asset Management
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® > SEAMLESS ACCESS TO NEARBY FACILITIES WITHIN A‘?ARCHIDEK

1KM RADIUS OF MITEC

Food & Beverage

over 60 outlets ‘5:03
*  Solaris f’,

«  Publika REI-I(;(é\I\.II-CI;Y @
. The MET

o Hyatt Regency

THE MET

Hotels

* Hyatt Regency

* ARTE Apartments

* Wedgewood Apartments
* Hilton KL Sentral

* Le Meridien KL Sentral

* Aloft KL Sentral

Jalan Kuching
Roundabout

MATRADE

Persiaran Dutamas

® SOLARIS

Parking Bays
over 6,000

® PUBLIKA

Jalan Dutamas 1

Shuttle Service

. G

.9 o
~
/ MITEC

= ® PUTRA MALL

MITI @ ® THE MET
UTE
[ ] 1
=
=
MATRADE *Note: Map is for illustrative purposes only and not to scale. 2
*Note: Planned shuttle routes may be revised nearer to the show date.



MARKETING &

SPONSORSHIP ENQUIRY SCAN TO

SCHEDULE APPOINTMENT

D<) marketing@cisnetwork.com

C.I.S NETWORK SDN BHD (287961W)
9-1-6, Jalan 3/109F, Danau Business Centre, Danau Desa, Off Jalan Kelang Lama, 58100 Kuala Lumpur, Malaysia | T: +603 7982 4668
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