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ARCHIDEX 2025, Asia’s Leading Architecture Business Event, that
is part of the Kuala Lumpur Architecture Festival [KLAF) grew into a
dual-venue edition at MITEC and KLCC, opening more opportunities
for the architecture and building community to connect, exchange

ideas, and explore innovations.

The exhibition served as a collaborative hub — strengthening ties
through knowledge, networking, and shared inspiration across both

VENUES.




INSIDE ARCHIDEX:
THE EXHIBITION EXPERIENCE

9 NEW EXPANDED
LINE-UPS

con-current exhibitions,
international showcases,
initiatives and highlights.

36,700m?
with 40% increase

in exhibition space
across 2 venues.

e Powerhouse for
Learning

183 hours of content led by

176 speakers from 21 countries

across 98 sessions and
49 CPD points accreditation.

850 Exhibitors
from 11 countries @

and regions, 5
country pavilions
across 13 halls.




EXPANDED LINE-UPS

Co-Located Exhibition:

FENESTEX ™

ASEAN FENESTRATION & TECHNOLOGY EXHIBITION

A VERTICAL PLATFORM FOR A
GROWING MARKET

FENESTEX was introduced to meet the rising demand in
ASEAN's fenestration sector.

The dedicated showcase puts exhibitors directly in front of
decision-makers, connecting solutions in windows, doors, glass
and facades with a market primed for growth.

£& MITEC
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Jeffrey Chong, Managing Director, Chiefway Optronics (Malaysia) Sdn Bhd
ARCHIDEX is the right platform to showcase our products — interior designers,
architects, contractors, renovation and building consultants for Green Index Buildings
and property developers. That's why, it's the only trade show we participate in. ,,

Jerry Wong, Sales Director, Meidoor Systems Malaysia

As first-timers at ARCHIDEX, we made the decision to bite the bullet and participate
after many of our current business partners recommended it. They sold it as a solid
platform to network and for us to introduce our revolutionary products to interior
designers and more. Even though it's only the second day, the reception has been
fantastic, and we've made many connections keen to work with us. ,,

Raymond Loh, Director, Fagade Resources Sdn Bhd

ARCHIDEX is the biggest exhibition in Malaysia, which is why we chose to be here. It's
a great platform that brings the entire industry under one roof to explore new
markets and showcase the latest products and technology. ,,

Melissa Sin, Executive Director, SKB Shutters Corporation Bhd

Through ARCHIDEX, we've been connecting with potential collaborators, end users,
suppliers, and manufacturers. We've exhibited here for over 15 years now—and have
formed multiple partnerships that started at ARCHIDEX. Even in our new factory, we
use many products from neighbours we first met here. ,,




EXPANDED LINE-UPS

@ HALL 1

- =+ [ NEW)
MALAY SIA-CHINA

CUSTOMISED
FURNITURE ZONE

DRIVING CROSS-BORDER
COLLABORATION

This zone brings together Malaysia and China to showcase the
fast-growing customised furniture zone.

Exhibitors gain access to international trade, knowledge
exchange and cross-market partnerships — turning the
exhibition floor into a gateway for business beyond borders.




fKLCC

@ HALL 7
WO ™

WORLD
OF

THE FUTURE WORKPLACE,
IN ACTION

WoW spotlights the workplace sector — one of the largest
commercial segments in the building industry.

Curated as a thematic exhibit, it brings a fully functional office
environment to life while hosting thought-provoking discussions
that uncover the future of work and its influence on the way we
live.

This platform empowers exhibitors to showcase future-ready
solutions, engage decision-makers, and tap into a high-potential
market.
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¥ KLCC

@ HALL 7

WoW at a Glance:

26 9 9 6 3 17,168

EXHIBITORS TALK SPEAKERS COUNTRIES NETWORKING FOOT
SESSIONS COCKTAILS TRAFFIC
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Pey Yi
Quantity Surveyor, Unispace Singapore PTE LTD, Singapore

WoW is a well-curated exhibition with a strong collaborative spirit,
showcasing genuine partnerships and how products are holistically used
rather than seen as separate pieces. 9




I KLCC

@ HALL S5A

Concurment Forum & Exhibition: Organised by:
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SHAPING THE REGION’S REAL
ESTATE RENAISSANCE

As a Malaysian ASEAN Chairmanship initiative led by the
Ministry of Housing and Local Government (KPKT), AREC
places Malaysia at the centre of ASEAN’s real estate growth.

nDiversi® — ~miPertiwi

Across three verticals — Forum, Exhibition, and Business
Matching — it connects policymakers, developers, and industry
leaders.

Exhibitors gain more than visibility: they access key decision-
makers, showcase future-focused projects, and turn
conversations into deals that shape the region’s real estate
landscape.




BUYER PROGRAMME WITH

Z1ATR ZDE
60 19 RM242Mil

BUSINESS INTERNATIONAL BUSINESS
MEETINGS BUYERS TRANSACTIONS

€6 Khow Weng Kooi, Director of Mayer Land Group
MATRADE has already filtered the companies, so we know they're good. I'm
seeking collabaorators for a project in Bali, and this saves time, energy and
makes communication more productive and focused. ,,

€6 Afifah lyad Zamir of PT Ekano Konstruksi
My first time at the event, and already I've had valuable discussions that
wouldn't have happened otherwise. It's a game-changer for anyone
looking to expand. ,,

BUSINESS
MATCHING

wy Centre 1)



EXPANDED LINE-UPS

KL ARCHITECTURE WEEK

WHERE BUSINESS EVENTS
MEET THE CITY

An initiative by ARCHIDEX, KLAW extended celebrated Kuala
Lumpur’'s architecture, art, and heritage - inviting all its
attendees to uncover city's hidden gems beyond the exhibition
halls.

By bridging the exhibition with the urban fabric, KLAW not only
deepened engagement and visibility, but also created tangible
economic impact for the city.

Supported by: In Collaboration with:

g thinkcity ’
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DATUM:GOV @ DATUM:TECHl DATUM:GBI%®
DATUM:PLUS | DATUM:KL

DATUM: THE REGION’S
ARCHITECTURAL FORUM

DATUM:PAM-LAM A

As one of the region’s largest and most influential architectural
conferences, DATUM brought together professionals across
both venues to exchange insights and explore emerging trends.

With over 3,340 local and international delegates this year, it
delivered sessions and presentations that sparked fresh ideas
and fostered meaningful discussions within the architecture
community.




POWERING THE INDUSTRY AND ECONOMY

ARCHIDEX fuels growth in the architecture and building sector, with business transactions that benefit Malaysia’s
economy and extend regionally through its strong international buyer presence.

R M 1.4 BI LLI 0 N BUSINESS TRANSACTIONS




2025 Visitors at KLCC

36,800+ 63%

Close to 20,000
Industry Specifiers

85% Architects

Developers

Professi.opal & Interior Designer
Trade Visitors Engineers

Quantity Surveyors

4,73 0 (+40%) ' 34%

* Industry Traders
* Government Officials

Visitors from
120+ Countries & Regions

International Attendees

8% Public 3% Non-Industry Traders

TOP 10 COUNTRIES i
Industry

* China * Philippines Students

* Australia * Singapore

* India * Thailand 1%

* |Indonesia * United States of America Non-Industry

Students

* Japan * Vietnam



WHO CAME TO ARCHIDEX
AND WHAT MATTERS

ARCHIDEX stands as the platform where the industry gets things
done. It brings decision-makers, project owners, and innovators
face to face, turning sourcing into strategy and conversations
into action.

DELIVERING RESULTS READY TO ACT
97% 85%
Industry specifiers achieved Industry specifiers came
their sourcing goals. with projects in hand.

PROJECT 41 % KEY « Commercial
VALUE Above PROJECT * Residential
ESTIMATED RM 50 Mil FOCUS * Industrial

(ML MALLY)




ESG AND GREEN MATERIALS
TOP SOURCING PRIORITY

Sourcing priorities have shifted. At ARCHIDEX,
ESG-certified products, energy-efficient systems,
and sustainable materials are what drive decisions
on the floor.

SUSTAINABILITY STOOD OUT
% % % % B8OUTOF10
dhdhahah VISITORS

@ 9 9 9 round sustainability

dhahahah strongly represented.

A GROWING PRIORITY: WHAT THEY SEEK:

6 5 % Energy efficiency systems

Green building materials
Came with a clear goal Waste or carbon reduction technologies
to find ESG-compliant

Ethically sourced materials
oroducts and solutions. Sustainable design solutions
Water saving systems
Smart building automation for sustainability




ARCHIDEX MAKING WAVES IN
PRINT & DIGITAL

@ 10.75 Million (=) 18.66 Million

‘ Reach

£\

Engagement

% RM 3.24 Million
PR Value
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VISITOR’S PERSPECTIVES

H.E. Jose Luis Pardo Cuerdo, Ambassador of Spain to Malaysia, Embassy of Spain
| come every year because of the quality of the exhibition and the strong Spanish
presence, mainly Roca, which has a strong footprint in Malaysia. ARCHIDEX is an
important platform for our brand. Roca is synonymous with high quality and a
renowned Spanish hame in Malaysia. This exhibition is a true international window
into all our markets, it's well organised and very well-known in Malaysia. ,,

Ar. Eduardo S. Casares, Creative Solutions and Innovations, Philippines

I've been coming to ARCHIDEX for the past 16 years, and it is always well organised.
Over the years, Malaysian brands have become more innovative in design and
technology. Every year | see something new and exciting. Since | started coming here,
I've brought a few Malaysian products into the Philippines. This time | saw 2-3

potentials. ,,

Shinto Mathew, ID, U§S Fifthwall Design LLP, India

The design concepts showcased this year are far more advanced than last year. The
quality of workmanship in Malaysia surpasses what we typically see in India. We're
here to explore partnerships and source innovative products not readily available in

our market. ,,
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Ar. Qamariah Abdul Shukor, Architect, Jabatan Kerja Raya (JKR), Malaysia
"ARCHIDEX is a great resource for product materials, especially with up-to-date and
green options. It makes sourcing easier, and | always attend to keep myself updated
on current industry trends. ,,

Er. S. Madhukar Shiva, Director s- Project Consultant, SES Engineering

| came from India via the Maldives to see how your architects are working. Many
products here suit Maldives projects. I'm also here for networking. It's an amazing
experience ; I've been to many similar exhibitions, but | appreciate this one most
because it combines many products under one umbrella, giving access to more
ranges in one go. Having travelled to Big 5 [Dubai] and BAU [Munich], | feel ARCHIDEX
compares well with BAU. This will be an amazing reference for the global specifier

community. ,,

Wu Kuan Herng, Vice President, Genting Property Sdn Bhd

We've been attending ARCHIDEX for the past five to six years. We come to observe
the trends in building materials since we deal with them daily, and here, we get to see
everyone at one go. For the past few years, some materials used in our projects have
come from connections formed at ARCHIDEX, making this a very useful space for

networking. ,,
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EXHIBITOR'S REFLECTIONS

Julia Ng, Country Manager, Malaysia-Hong Kong-Brunei,

Hettich Southeast Asia Pte Ltd

We know ARCHIDEX is one of the leading platforms for the industry to get the
latest information, trends, and networking—it all happens here. We generate
leads from many countries and showcase our products internationally, all on a

single platform. It's incredibly beneficial for us. Plus, the audience is diverse. ,,

William Wong, Sales Director, truSafe Smart Security Sdn Bhd

This is our fourth year at ARCHIDEX, but our first as the master distributor of
Moorgen smart home systems. Architects and designers are very receptive,
making it an ideal platform to showcase our systems and let them experience
them firsthand. ,,

Alsyira Radzi, Business Development Manager, Topmix Products

We have been attending ARCHIDEX since 2017, and this year we expanded our
booth from four to fifteen. We connect with industry participants from across
the region, and ARCHIDEX 2025 has given us access to even mare potential
customers. ,,

66

Dave, Director, Solid Greentech Solutions

We invest time, money and effort in ARCHIDEX because it stands out from the
rest. It's not just about exhibiting, but also about recognising companies like
ours that strive to make a difference in the industry. Winning the Star Awards
make us feel great, and gives us extra confidence to push forward, as it helps
more architects to get to know us. The credibility is significant, especially
since they are certified by PAM. 99

“ Dr Chee Chuang Yee, Technical Director,

Bacteria Free Water Engineering Sdn. Bhd.

ARCHIDEX has provided the perfect platform to showcase our products and
our company. Winning the Star Awards is really exciting. It recognises our
commitment to sustainability and environmental sustainability and helps raise
awareness of our rainwater system, so everyone can play a part in saving the
environment. 9§

“ Ketan Gandhi, Business Development Manager, Abstard Sdn Bhd

Overall, ARCHIDEX has given us strong brand exposure and valuable leads. Our
key selling point is that both our products and installation methods are eco-
friendly. One of our major clients Petronas, discovered us through ARCHIDEX,
proving it to be an excellent platform for boosting visibility and strengthening

our brand. ,,
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